




OIT & GLBA



OIT & GLBA



GLBA PACKAGING

TRENDS CONFERENCE



GLOBAL

TRENDS



CONSUMPTION via

SUBSCRIPTION (üyelik bazlı tüketim)



CONSUMPTION via

SUBSCRIPTION



CONSUMPTION via

SUBSCRIPTION



CONSUMPTION via

SUBSCRIPTION



INSTANT

DELIVERY (anında teslimat)



INSTANT

DELIVERY



FROM BIG BRANDS

TO MY BRANDS (büyük markalardan benim markama) 

Adidas Originals Store



FROM BIG BRANDS

TO MY BRANDS



SUSTAINABILITY

(sürdürülebilirlik)

*Ecofont by Spranx



SUSTAINABILITY



MOVIE

„Kenco Eco Refill“

SUSTAINABILITY



SOCIAL MISSION

(toplumsal sorumluluk)

88 % of UK and US millennials 

and generation Xers believe 

brands need to do more good, 

not just “less bad.”



*Campbell Soup Company

SOCIAL

MISSION



SOCIAL

MISSION



LOCAL SOURCING

(yerel kaynaklar)



LOCAL 

SOURCING



GLOBALS GO LOCAL

(küreselden yöresele)



GLOBALS

GO LOCAL



PERSONALISATION

(kişiye özel)



PERSONALISATION



INDIVIDUALITY

(herkese farklı)



INDIVIDUALITY



HAND-CRAFTING

(el yapımı)

*brewersassociation.org



HAND-CRAFTING



HAND-CRAFTING



IMPERFECT NATURAL

(kusurlu doğallık)



DRAMATIC NATURAL

(dramatik doğallık)



ROMANTIC NATURAL

(romantik doğallık)



SIMPLICITY

(yalınlık)



SIMPLICITY



CLEAR COMMUNICATIONS

(net iletişim)

58% of UK consumers check 

ingredient information 

on product packaging and 

76% are concerned about 

the use of artificial preservatives.

*procarton.com



CLEAR

COMMUNICATIONS



CLEAR

COMMUNICATIONS



CONVENIENCE

(kolaylık)



CONVENIENCE



MOVIE

„Rügenwalder Mühle Wurstwasser“

CONVENIENCE



danke, teşekkür ederim

dankie, cпасибо

thank you, obrigado

謝謝

www.orhanirmak.com

orhanirmaktasarim

orhanirmaktasarim


